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DETAILED ACTION 

Response to Amendment 

All pending claims (1-52) were examined in this non-final office action. 

Response to Arguments 

Applicant's arguments with respect to claims 1-52 have been considered but 
are moot in view of the new ground(s) of rejection. 

Claim Rejections - 35 USC § 103 

The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as 
set forth in section 102 of this title, if the differences between the subject matter sought to be 
patented and the prior art are such that the subject matter as a whole would have been obvious at 
the time the invention was made to a person having ordinary skill in the art to which said subject 
matter pertains. Patentability shall not be negatived by the manner in which the invention was 
made. 

1. Claims 1-12, 15-23, 26-31, 34-42, 44-48 and 51 are rejected under 35 USC 
103(a) as being unpatentable over Summit Travel Group (a collection of 
prior art cited in PTO-892, Items: U and V, hereinafter referred to as "STG") 
in view of Connolly et al. (PTO-892, Item: WW hereinafter referred to as 
"Connolly") 

STG teaches Summit Travel Group as the world's largest travel consortium. 
STG teaches independent travel consultants (ITC) as members of Summit Travel 
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Group's consortium and Summit's role being the service bureau for the 
consortium (U: see at least page 3). STG teaches an electronic bulleting board 
system, the Summit Internet reservation system built on Sabre technology, fax on 
demand, and client hotline featuring specials that clients can only book through 
an ITC (U: see at least pages 10 and 12). STG teaches an Internet marketing 
program at a minimal cost to the member whereby Summit Travel provides an 
affiliate with an Internet web site (U: see at least page 12). For example, STG 
teaches Forever Sun Ltd., a travel consultant and tanning salon, being an affiliate 
of Summit Travel Group and participating in the Summit's Internet marketing 
program. STG teaches the Internet marking program providing Forever Sun s 
customers with access to airline bookings, discount travel services, and a 
customized e-mail newsletter, and further teaches Forever Sun's customers 
doing bookings themselves through the Forever Sun's web site (V: see at least 
pages 1 and 2). STG further teaches: 

• populating a digital repository with data relating to members of a 
consortium: Inherent in STG are the structures necessary to populate a 
digital repository with data relating to members of a consortium. Summit 
provides Internet Homepage listings that are registered with all major 
Internet indexes (U: see at least page 12); SmartRes Cruise Database (U: 
page 14). 

• populating the digital repository with data relating to a product of interest 
to consumers: Inherent in STG are the structures necessary to populate a 
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database with data relating to a travel product or service of interest to 
consumers (e.g. consumers doing their own bookings via web site; 
retrieving maps and travel destination guides via computer) (please note 
examiner's interpretation: consumer who booked a product or service 
booked a product or service of interest) (U: see at least pages 1 1 and 14; 
V: see pages 1 and 2). 

• providing a consumer with access to the digital repository via a wide area 
network: Internet web site provides access (V: see pages 1 and 2). 

• identifying the product as being of interest to the consumer: Inherent in 
STG are the structures necessary to identify the product as being of 
interest to the consumer. For example, when a consumer books a flight for 
personal use the system is identifying product and/or service information 
of interest to the consumer (V: see at least pages 1 and 2). 

• generating lead: Inherent in STG are the structures necessary to permit 
the generation of a lead and product identifying information. For example, 
the consumer requesting a travel booking to a destination is a lead, 

• Internet and protocol: Inherent in STG are the structures necessary to 
permit use of an Internet protocol. For example, consumers access a web 
site (e.g. www.foreversun.com) using a web browser (V: see page 1). 

• Providing consumer with direct access to member: Forever Sun's 
customers doing bookings themselves through the Forever Sun's web site 
(V: see at least page 2). 
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• Providing special promotions: up-to-date travel specials that consumer 
can only book through member (U: see at least page 14); Forever Sun's 
customers doing bookings themselves through the Forever Sun's web site 
and accessing discount rates (V: see at least page 2). 

• Providing geographic specific: Inherent in STG are the structures 
necessary to permit providing geographic information. For example, 
booking a reservation to a travel destination requires geographic specific 
information to process the booking. 

• Computer program product: Inherent in the computer-based system of 
STG are the structures necessary to store a plurality of computer code 
necessary for execution on a computer. 

• Manger of the consortium: Summit Travel Group serving as the service 
bureau with computerized operations and reservations systems (U: see at 
least page 3); Summit Travel Group is a travel consortium (V: see page 1). 

• Bulletin board communication : (U: see page 14). 

• Member communications : ITCnet puts each member in contact with every 
Summit member and Operations Center (please note examiner's 
interpretation: to share information, request information regarding sales 
lead, send referral) (U: see at least pages 12 and 14). 

• Providing a tool : member's web site accesses Summit's online systems 
(U: see at least pages 12-15; V: see pages 1 and 2); Tour Source 
software (U: see at least page 13). 
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• Searching for member . Summit Web Research Center (please note: 
another tool) (U: page 11). 

• Collateral material : receiving travel guides/maps via computer; consortium 
manger providing travel brochures (U: see at least pages 8 and 11). 
Inherent in STG are the structure necessary to permit ordering of any 
available travel industry collateral material from a relevant source. For 
example, promotional calendars. 

• Dynamic link library ; Inherent in STG are the structures necessary to 
permit dynamic link library functions. 

STG teaches all the above as noted under the 103(a) rejection and teaches 
a) a travel consortium providling travel and travel-related services, b) generating 
booking leads, and c) consortium members communicating with each other in 
order to respond to booking requests by customers, but does not specifically 
disclose forwarding the lead generated to a member. Connolly teaches 
consumers using the Internet to learn about travel and travel-related services, 
travel agents, intermediaries, and using the Internet as a distribution channel 
Connolly teaches referral systems and booking systems, and further teaches 
interactive marketing and promotional applications enabling planners and hotels 
to share information and sales leads (WW: see at least pages 1, 4, and 5). 
Therefore it would have been obvious to one of ordinary skill in the art at time of 
the invention to modify the system and method of STG to forward a lead as 
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taught by Connolly, in order to fulfill a consumer's travel-related request, and 
thereby attract consumers to the service. 
Pertaining to system claims 1-12 and 35 

Rejection of claims 1-12 and 35 is based on the same rationale as noted 
above. 

Pertaining to computer product claims 36-42, 44-48 and 51 

Rejection of claims 36-42, 44-48 and 51 is based on the same rationale as 
noted above. 

2. Claims 13, 14, 24, 25, and 43 are rejected under 35 (JSC 103(a) as being 
unpatentable over STG (a collection of prior art cited in PTO-892, Items: U 
and V) and Connolly (PTO-892, Item: WW), as applied to claims 1, 15, and 
36, further in view of Official Notice (admitted prior art first cited in Paper 
#3, regarding old and well known in the arts, referred to as "ON1"). 

STG and Connolly teach all the above as noted under the 103(a) rejection 
and teach a) generating leads, b) referral systems, and c) sharing sales leads 
with members supporting a travel-related event, but do not disclose sales lead 
reminders. This Examiner takes the position that it is old and well known in the 
arts to send a reminder about a sales lead to a member who received to sale 
lead after a pre-determined period to ensure the lead is followed up for sales 
closure. Sales referrals or leads represent money invested to create the lead that 
represents potential revenue opportunity for parties involved with the sales 
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process and are perishable (please note: the sales opportunity does not last 
forever due to competitive or consumer travel date constraints). Therefore it 
would have been obvious to one of ordinary skill in the art at time of the invention 
to modify the system and method of STG and Connolly to send a reminder as 
taught by Official Notice, in order to ensure the lead is followed up for sales 
closure, and thereby increase sales. 
Pertaining to system claims 13 and 14 

Rejection of claims 13 and 14 is based on the same rationale as noted above. 
Pertaining to computer product claim 43 

Rejection of claim 43 is based on the same rationale as noted above. 

3. Claims 32, 33, 49, 50, and 52 are rejected under 35 USC 103(a) as being 
unpatentable over STG (a collection of prior art cited in PTO-892, Items: U 
and V) and Connolly (PTO-892, Item: WW), as applied to claims 15 and 36, 
further in view of Borcover (Paper #3, PTO-892, Item: X). 

STG and Connolly teach all the above as noted under the 103(a) rejection 
and teach a) certification with the Airline Reporting Corporation (ARC), b) 
providing training to members, and c) travel consultants with specialization (e.g. 
tanning salon services), but do not disclose providing consumers with 
certifications. Borcover teaches the importance of consumers seeking travel 
agents with credentials and certifications (X: see pages 1 and 2). Therefore it 
would have been obvious to one of ordinary skill in the art at time of the invention 
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to modify the system and method of STG and Connolly to supply consumers with 
agent credential and certification information as taught by Borcover, in order to 
bolster consumer confidence in the service being offered, and thereby attract 
consumers to the service. 

STG and Connolly teach all the above as noted under the 103(a) rejection 
and teach providing training, but do not disclose providing training to receive a 
certification. Borcover teaches Carlson Wagonlit, AAA, American Express, 
Uniglobe, and other groups having access to training, educations, and supplier 
arrangements, and further teaches agents receiving certification from the Institute 
of Certified Travel Agents, or agent receiving certifications as cruise specialists or 
destination specialists. Therefore it would have been obvious to one of ordinary 
skill in the art at time of the invention to modify the system and method of STG 
and Connolly to enable members to receive training for certification purposes as 
taught by Borcover, in order to help members receive certification, and thereby 
attract consumers desiring to deal with certified members. 
Pertaining to computer product claims 49, 50 and 52 

Rejection of claims 49, 50, and 52 is based on the same rationale as noted 
above. 
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Conclusion 

The prior art made of record and not relied upon is considered pertinent to 
applicant's disclosure: 

• Vacation.com: Gies, Jessica; "Using the Internet to plan your vacation," 
Mac@Home, March 1999, v4i3pg7, Proquest #38811274, 4pgs; 
teaches feature of Vacation.com. 

• Vacation.com: Grimes, Paul; "Hot spots separating the wheat from the 
chaff of on-line travel sites," Chicago Tribune, 1 1 April 1999, Proquest 
#40440356, 3pgs; teaches Vacation.com sharing a database with 
Travelon, other travel sites. 

• Vacation.com: Williams, Tish; "Don't fire your travel agent yet," Upside, 
May 1998, v10i5pg94, Proquest #28696283, 4pgs; teaches 
Vacation. corn's database. 

• Vacation.com; Internet Archive Wayback Machine (www.archive.org), 
www.vacation.com, May 1998, December 1998; teaches Vacation.com 
online travel service. 

Any inquiry concerning this communication or earlier communications from 
the examiner should be directed to Robert M. Pond whose telephone number is 
571-272-6760. The examiner can normally be reached on 8:30AM-5:30PM. 

If attempts to reach the examiner by telephone are unsuccessful, the 
examiner's supervisor, Ms. Wynn Coggins can be reached on 571-272-7159. 
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The fax phone number for the organization where this application or proceeding 
is assigned is 571-273-8300. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR 
only. For more information about the PAIR system, see http://pair- 
direct.uspto.gov. Should you have questions on access to the Private PAIR 
system, contact the Electronic Business Center (EBC) at 866-217-9197 (toll- 
free). 




Robert M. Pond 
Primary Examiner 
September 12, 2005 



